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f believe the follorying objectlves are
any future CJ narket entry. - Although
I ?eel they must aII  be achieved i f  we
portion of the domestic market in the

PROPOSED DESIGN OBJECTIVES ' FUTUFE CJ UPGRADE OR REPLACEII{ENT

This may not be a customer want or heed.
li ft titra"tory for prodriat.ll'ablllty ftr"th. tl'&' larhct'
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2 . Imaqe - lla i n  Pos i t i ve  As cts of Current C,t

appealing to young rge grouP.
. uitit be iapauie oi opett-usage - easily renovable toP andl

doors, weatherPloof interior.
. Haintain current level of off-roail uobill'ty i
.  We must guard against taking oursel 'ves too seriously'

Styl ing nrust ref lect CJ heritage.
Irnige iust be - cute, simPle, iugged. fun vehicle,

Tbir- - Frflri} ry'l r- hcLrt-1tft1?jFtsy? ;;" Dot'
Dcbltr.f

3 .

. rhe najorlty of the tlrget custoner - group need r subconPact
. car and cannot afford a CJ ln addit ion.

. io reach this grouP, the c.f must be a reasonable day-to-day
replacement for a gnall car.

.  nuit  offer rt  passenger aeating.

. Hust offer stnal l  car Iuggage caPacrty.

. Hust have IilVH, *""itt.i-pio€ecti'on, plsgenger confort level
egulvalent to a smrl l  car.

. rrict oflcr rutourtre tnardrticls t''rPdrsr"'!tl'cdIl9.' frctory.
air condltionl,ng.
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CJ pric? at current economics).

r a t i
arcle t Econom

July 6, L982

a person capabLe of
a CJ 1f motivated.

level '  1ow priccd
$6720 naxinurn base
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PROPOSED DESIGN OBJECTWES - FUTUF€ CJ UPGR.ADE OR REPLACEI{ENT(coM.)

{ .

.  Sel l ing price must be low enough that
buying a low prJ.ce car can stretch to

. I srlsgeat a naximurn of 20t over 'entry
carg .  (1982 chevet te  a t  $5600 +  20 t  -

t

.,;

i

{

..t
4*.

!lu

As with price, fuel economy atqst 'l r i ; i3io.e'i'fs*ii..":"I;1.),.
average small 'car that buyirs r 'can s€i i tch, to the opeiat ing
cost of a CJ if notivated. / ---.- -,,:. :

5 .

I suggest - 20t in fuel econo'nry-oQNerltry level' small
cars (30 HPG clty nininum).

off-noad Safctv - upqradc Off-Ro!& Rol lo,ve? Protlbti6

. FuIt ruEound roll cage attucturt.

.  Al l  potential head irnpact surfaces snooth. Bigh potential
surfaces padded.

. optional off-road r.ltrainL package. including full belt
Byrto' hrl-lctr ' poealblc door opcning uobbing.

Unique Features - l , lust Offer Plus Product Peatures Over
Competit ive Vehicles

. Easi ly removabl.e half  and ful l  toP.

. Barily rcrct hb door rith good oo-b-oard. stouage
provlsloas.

. Rear eeat readi ly convert lble to cargo area.

. Plus product ln r ide, l{VH, wind noise, body seal ingr'
6eating comfort.

.  Unigue options auch aa air shocks, systems aentry, etc.

SCFTE THOT'GETS ON TARGET CUSTCI{ER GROI'P

the urajor group of potentLal CJ buyerE
income. Fes of these PeoPIe can
especlal ly wlth today'a lnsurance
that the true cornPetl.tor to the CJ ln
leveI" aubcornplct car. out curlent

l  car when you cln have a Jeep", hltg

7 .

There ls a.rqrle evJ.dlence urrt
are young people of moderate
afforcl nore than one vehicle,
r l tes. I  bel leve, therefore,
the narEetplace ia the "entry
marketj,ng slogan, 'Why drlve
the nal l  t lght on the head.
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is to offer a
and fuel econouy

car buyer.
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SOME THOUGBTS ON TANGE|A CUSTrOUER GROUP (CONT.)

future success ln this narket
truly dual Purpose' with price
of the "entry level' .subcorq>act

I feel the key to
vehicle which is
withln the reach

8/&*,p*
D.  N .  Renneker
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